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LY LICH KHOA HQC
I. LY LICH SO LUQC
Ho va tén: TIEU VAN TRANG Gidi tinh: Nit
Ngay, thang, nam sinh: 02/06/1985 Noi sinh: Dong Thap
Qué quan: Pong Thép Dan toc: Kinh
Hoc vi cao nhat: Thac si Nam, nudce nhan hoc vi: 2014
Chirc danh khoa hoc cao nht: Nam bd nhiém:

Chuirc vu (hién tai hodc trudce khi nghi huu): Giang vién
Don vi cong tac (hién tai hodc trude khi nghi huu): Khoa Quan tri kinh doanh,
Truong Pai hoc Tai chinh — Marketing

Chd ¢ riéng hodc dia chi lién lac: A6 1.18 Ehome3, 103 H6 Hoc L&m, An Lac,
Binh Tan, TPHCM

bién thoai lién h¢: CQ: 028. 38726789 Db: 0934344700

Fax: Email: tvtrang@ufm.edu.vn
II. QUA TRINH PAO TAO

1. Dai hoc:

H¢ dao tao: Chinh quy; Noi dao tao: Truong PH Hung Vuong TPHCM; Nganh
hoc: Quan tri kinh doanh quoc t¢; Nudc dao tao: Viét Nam; Nam tot nghiép: 2008;

2. Sau dai hoc

- Thac si chuyén nganh: Kinh té Tai chinh- Ngan hang; Nam cép bang: 2014; Noi
dao tao: Truong BH Kinh te-Luat, PHQG TPHCM

3. Ngoai ngir: 1. Tiéng Anh Mtrc d6 st dung: phd thong
2. Mirc d¢ str dung:

I11. QUA TRINH CONG TAC CHUYEN MON

Thaoi gian Noi cong tac Cong viéc dam nhiém

2017-nay Khoa Quan tri kinh doanh, Truong | Gidng day
DH Tai chinh - Marketing

IV. QUA TRINH NGHIEN CUU KHOA HQC

1. Cac d@ tai nghién ciru khoa hoc di va dang tham gia:

TT Tén dé tai nghién ctru Nim bat Pé tai cip Trach nhi¢ém
dau/Nam (NN, B9, tham gia trong
hoan thanh nganh, de tai




treong)

“Céc yéu t6 anh huong dén hanh
vi st dung ing dung dat thic an
tryc tuyén ctia ngudi tidu ding
tai Thanh phd HO Chi Minh”

2020-2021

Cép trudong

Chu nhiém

2. Cac cong trinh khoa hoc da cong bé:

TT Tén cong trinh Nim cong bd Tén tap chi

1 Bai bao: “Cac yéu t6 anh huéng dén Vol 65, 56 5, Tap chi nghién ctru
quyét dinh sir dung tng dung dat thirc | thang 10, nam | Taji chinh — Marketing
an tryc tuyén cua nguoi tiéu dung tai 2021
Thanh pho Ho Chi Minh”

2 Bai bao: “Adoption of Supply Chain International Journal
Model to Improve Terminal Device Vol 9, Issue 1, | of Economics and
Distribution at Mobifone: Evidence 2021 Business
from Vietnam” Administration

3 Bai bao: “Cac yéu té anh huong dén S6 4,thang 2, | Tap chi Cong thuong
quyét dinh mua sach truc tuyén cua nam 2021
sinh vién Truong Pai hoc Tai chinh —

Marketing trén trang thuong mai dién
tir Tiki”

4 Bai bao “The impacts of consumer
value and brand |der_1t|f|cat|on on brar.1d V0l 20,862. | Tap chi quan Iy va
loyalty and electronic word of mouth: Sox o x X

. 2020 kinh té quoc té
the case of smartphone market in Ho
Chi Minh City”

5 Bai bao: “Emotional exhaustion: how Vol 18, Sb Tap chi Khoa hoc va
does it relate to work engagement?” 12.1, 2020 cong nghé

6 Gido trinh Quan trj kinh doanh quéc té | Nam 2021 Nha xuét ban Tai
(Thanh vién) chinh
Tac dong cua trai nghi¢m thuong hi¢u s6 66 (thang . A

7 g N : ¥ Tap chi nghién ctru
sw hai 1ong va niém tin v6i thuong hidu | 12/2021) p e ne

dén trung thanh thuong hiéu: Vai tro
trung gian cua tinh yéu thuong hi¢u

Tai chinh — Marketing

TPHCM, ngay 23 thang 03 nam 2022

Xac nhan ciaa co quan

Nguwoi khai ki tén
(Ghi ro chiec danh, hoc vi)
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